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&% B8 1% Media Awareness

The role of the HKSI was also conveyed to the public through bus

body advertisements sponsored by Kowloon Motor Bus Company
(1933) Limited from February 2007 to January 2008. Two key
messages — namely “Providing full support to Hong Kong athletes
striving for the best in the international sporting arena” and “Identifying
and nurturing talented athletes to win glory for Hong Kong” — were
displayed against a photographic background of Hong Kong’s elite
athletes in action.
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Twenty-five media releases and
invitations were issued and 118
interviews were arranged during the
year. A total of 3,341 newspaper
clippings on athletes and the HKSI
were recorded.
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