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# E Promotions

With the support of the Home Affairs Bureau, Architectural Services
Department and Leisure and Cultural Services Department, the Project
was presented to the Legislative Council Panel on Home Affairs on
14 March 2008 to seek its support for the funding application to proceed
to the Public Works Sub-committee.
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The HKSI quarterly magazine Sports Excellence — New Edition was
published on 4 December 2007 as a Chinese supplement in the Ming
Pao Daily News. This partnership helped bring more news of local
elite sport and the work of the HKSI to the public, and increased the
magazine’s circulation to over 100,000. Readers could also browse
an online edition at the HKSI website. The Sports Excellence
magazines published during the period from September 2005 to June
2007 were also uploaded to the HKSI website so that members of
the public both locally and overseas could learn more about the

development of elite sport in Hong Kong.

To further promote elite sport and athletes to the general public and
the younger generation, the HKSI collaborated with the Family Learning
Association’s monthly magazine Disney — The magazine for wits
and fun from April 2007 to mid 2008. The collaboration aimed
to highlight Hong Kong’s athletes, demonstrate their
positive attitude towards life, and their ability to cope
with challenges and overcome difficulties. Some 20 elite
and junior athletes were interviewed. It was hoped that
this extensive coverage would enhance the public’s
attention, particularly among youngsters, in athletes and
Hong Kong sports.

The wallpaper calendar 2008/09, a collaborative project with
Radio Television Hong Kong’s Teen Power, was launched in
February 2008. Designed to inspire youngsters with the
positive image of elite athletes, the calendar featured athletes
from 11 Elite Sports and two disability sports, as well as the
Teen Power Web-Js. The calendar was available for the public

to download on a monthly basis.
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&% B8 1% Media Awareness

The role of the HKSI was also conveyed to the public through bus

body advertisements sponsored by Kowloon Motor Bus Company
(1933) Limited from February 2007 to January 2008. Two key
messages — namely “Providing full support to Hong Kong athletes
striving for the best in the international sporting arena” and “Identifying
and nurturing talented athletes to win glory for Hong Kong” — were
displayed against a photographic background of Hong Kong’s elite
athletes in action.
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Twenty-five media releases and
invitations were issued and 118
interviews were arranged during the
year. A total of 3,341 newspaper
clippings on athletes and the HKSI
were recorded.
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