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athletes to share their
preparations for the
Beijing 2008 Olympic
Games and provide

photo opportunities for

local media. During the same period, a session was also organised
with the HKSI’s sports science professionals, enabling the public
to learn more about the HKSI’s role in providing quality scientific
and medical support services to top local athletes, both able-bodied

and those with disabilities.

During the year, the HKSI continued to collaborate with the Family
Learning Association’s monthly magazine Disney — The magazine
for wits and fun. This collaboration not only promoted elite sport and
athletes to the general public and the younger generation, but also
provided a useful channel for showcasing athletes’ positive attitude
towards life and their ability to cope with challenges and overcome
difficulties. The partnership concluded in July 2008, with 24 elite and

junior athletes having been interviewed.

Meanwhile, the popularity of the HKSI’s 2008/09 wallpaper calendar,
which was a collaborative project with Radio Television Hong Kong’s
Teen Power, continued to soar. Designed to inspire youngsters with
positive image of elite athletes, the calendar featured athletes from
11 Elite Sports and two sports for athletes with disabilities, as well
as the Teen Power web-Js. The calendar was available for public
download on a monthly basis from February 2008 to January 2009.
It was also re-produced in postcard sets and sent as a gift to over
1,600 business sector contacts and major stakeholders in a direct
mailing exercise in January 2009.

In a continuing effort to explore new promotional opportunities, the
HKSI acted as one of the supporting organisations of the inaugural
“HSBC Pok Qi Cycle For Millions” on 15 March 2009, which aims to
promote the development of local cycling.
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During the year, 39 media releases
and invitations were issued and 103
interviews were arranged. A total of
3,588 newspaper clippings on athletes

and the HKSI were recorded.
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